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R REZONING/TEXT AMENDMENT peno. 1514
98 a] AprprICATION As/400# 4~ 100081

This form is intended for use by persons applying for a change in the text of the Land Development Code or the boundaries of a specific
property or group of properties undet the person or persons control. A rezoning or change tot eh text of the LDC is not intended to relieve
a particular hardship, nor to confer special privileges or rights on any person, but to make necessary adjustments in light of changed con-
ditions, No rezoning or text amendment to the LDC may be approved except in conformance with the Jacksonville Beach 2010 Compre-
hensive Plan Elements. An application for a rezoning or text amendment to the LDC shall include the information and attachments listed

* below, unless the requirement for any particular item is waived by the Planning and Development Director. All applications shall include
a $1,000.00 filing fee, as reqmred by City Ordinance.

APPLICANT INFORMATION :
Land Owner’s Name: Nadime Karam Kowkabany Telephone: (904) 993-0989
Mailing Address: 815 Waterman Road Fax:
Jacksonville, Florida 32207 E-Mail:
Applicant Name: Surf Works, [LC c/o Robert Tilka Telephone: (904) 465-5280 .
Mailing Address: 3589 Trident Court Fax:
Jacksonville Beach, Florida 32250 B-Mail: rctilka@gmail.com
NOTE: Written authorization JSrom the land owner is required if the applicant is not the owner.
Agent Name: Steven Diebenow Telephone: (904) 301-1269
Mailing Address: One Independent Drive, Suite 1200 Fax: '
Jacksonville, Fiorida 32202 E-Mail: sd@dmphlaw.com

Please provide the name, address and telephone number for any other land use, environmental, engineering, archi-

tectural, economic, or other professional consultants assisting with the application on a separate sheet of paper.
REZONING DATA

Street address of property and/or Real Estate Number: 602 & 0 N. 1st Street: 174174-0000, 174174-0050

Legal Description (attach copies of any instruments references, such as but not limited to deeds, plats, easements,

covenants, and restrictions):Lots 7 & 8, Block 62, PABLO BEACH NORTH, Plat Bk 3, Page 28, Duval

Current Zoning Classification: CBD Future Land Use Map Designation: cBP
TEXT AMENDMENT DATA % ﬁg‘ % i %f%
Current Chapter, Article, Section, Paragraph Number: N/A §"’t 5
UAY 19551y
REQUESTED INFORMATION T liachieds

%
1. A copy of the relevant Duval County Property Assessment Map, showmg the exact locat'féniréf“th%}#aﬁgm w
proposed for the amendment, with the boundaries clearly marked; Bhay
2. An 8% x11” vicinity map identifying the property proposed for amendment; v’
3. An aerial photograph, less than twelve (12) months old, of the land proposed for amendment, with the v
boundaries clearly marked,;
4. For a rezoning, include a narrative descnptxon of the proposed amendment to the Zoning Map designation v
and an explanation of why it complies with the standards governing a rezoning the LDC.
5. For an LDC text amendment, include the current text of the Section(s) proposed to be changed and the full
text of the proposed amendment. The. proposed text amendment submittal must include a cover letter con- 1

taining a narrative statemern§ ex; mm amcndment, why it is needed and how it will comply with the
goals, objectives, and poLyZis ch 2010 Comprehensive Plan Elements,
Applicant Signature: Vj/ m Date: 5/19/14

PLANNING AND DEVELOPMENT DEPARTMENT 11NORTH3" STREET  PHONE (904) 247-6231  FAX (904) 247-6107
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- May 189, 2014

Authorization Letter

Surf Works, LLC. Is hereby granted written authorization to proceed with the rezoning of said property at 602 North
1% street, Jacksonville Beach, Florida,

Name: Nadine Karam Kowkabany

_Adséﬁm&%éewﬁaﬁ&/l -\ - Y

Sighature . Date
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SURF WORKS LLC
115 9" Avenue South, Suite 801
Jacksonville Beach, Florida 32250

RD REZONING — PROJECT NARRATIVE
September 15, 2014

INTRODUCTION

Surf Works LLC (the “Applicant™) proposes to rezone approximately 0.49 acres of property from
Commercial Business District (“CBD”) to Redevelopment District (“RD”) zoning. The property
is located at 602 and 0 North 1* Street in an urban infill setting (the “Property”), as depicted on
Attachments 1, 2 and 3, and is the site of “Mango’s Beach Bar and Grillé.” As more particularly
described below, Applicant requests RD zoning to accommodate the redevelopment of the
existing building into a mixed-use facility, including office/retail space and the first Surfer
Magazine developed bar concept (the “Development”) in the continental United States. The
Development will be a destination for surf enthusiasts and surfers from around the globe.

The Surfer Magazine was founded by John Severson in 1959 as a program to accompany his
yearly surf films. Severson's photography, art and sense of humor set the pace for the future of
Surfer Magazine, which quickly grew to be a reflection of the sport and culture, as well as a
sounding board for surfers and environmental activists. Since 1959, Surfer Magazine has used its
publication as a means of bringing readers a slice of the entire surfing world. According to most,
Surfer Magazine is the bible of the sport. Attachment 4 attached offers a more detailed
description of the history of Surfer Magazine.

PROPERTY DATA
A. Real Estate Parcel No.: 174174-0000; 174174-0050
B. Current Zoning District: CBD
C. Requested Zoning District: RD
D. Gross Sqft of Existing Building ~3,880 sqft (including canopies)
E. Gross Sqft of Proposed Bar Space ~6,429 sqft (including exterior patios)
F. Gross Sqft of Proposed Office/Retail Space ~3,000 sqft maximum

SUMMARY DESCRIPTION OF DEVELOPMENT

The Property is located in an urban pedestrian scale environment, one (1) block from the Atlantic
Ocean. The surrounding zoning districts include: CBD to the north, south, east and west.

As illustrated on Attachment 5, the Development will consist of an approximately 6,429 square
foot two-story bar (3,727 square foot interior and 278 square foot exterior patio at ground level
and 669 square foot interior and 1,755 square foot exterior patio on the second floot) (the “Bar™),
and a two-story approximately 3,000 square foot office/retail space, as depicted on the
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Preliminary RD Development Plan. The ground floor of the Bar will feature one (1) outdoor
patio partially enclosed by a knee wall. The second level of the Bar will include a rooftop lounge.
Applicant will provide twenty-two (22) parking spaces on-site. A proprietary mobile food truck
will occupy space adjacent to the exterior patio.

The primary goal of the architectural character and visual statement of the Development is to
capture the essence of both the North Florida and South/Central American surf culture in the
medias of space, form, textures and detail. The building will include a range of interior and
exterior spaces on both floors that utilize varying degrees of cover, shade apd openness. The
materials are proposed to be a mix of organic, natural textures and hues in contrast with light
clean white and pastel surfaces. Accents of steel and aluminum will provide details at the railings
and signage. Lush tropical landscaping will provide a softening of the structure and define the
exterior spaces. Attachment 6 provides a graphic illustration of the elevations of the proposed
Development.

Notwithstanding the requirements of Section 34-393 of the Land Development Code (“LDC”),
Applicant is proposing to locate a bar within 190° of Lynch’s Irish Pub and within approximately
436’ of Bo’s Lounge. In addition, notwithstanding the requirements of Section 34-407(b) of the
LDC, Applicant is proposing to comstruct a bar with an exterior area/total area ratio
of approximately 31.6%. Finally, notwithstanding the requirements of Section 34-407(e) of the
LDC, Applicant is proposing to install televisions and music speakers for patrons in the
outside bar seating area; however, no live amplified music will be permitted in the outside bar
seating area.

Upon successful rezoning, Applicant will commence with a ground lease for the Property with
Property owner, Nadime Karam Kowkabany. The retail/office space will be subleased for an
undetermined use. Applicant will operate the Bar with a 4-COP liquor license.

Applicant intends to commence construction in 2014. It is anticipated construction will be
completed by mid-2015.

COMPLIANCE WITH RD DISTRICT STANDARDS

The RD zoning district classification is designed to achieve a diversity of uses in a desirable
environment through the application of flexible land development standards and to foster creative
design and planning practices in the Jacksonville Beach Downtown Redevelopment Area in order
to encourage economic vitality and redevelopment. The proposed Development complies with the
land area, permitted use, area and setback, traffic circulation control and parking, loading,
signage, landscape, environmental, utility easement and public facilities standards for the RD
zoning district. The Development will be constructed in accordance with the following

regulations:



Ord. No. 2014-8058, Exhibit A, Page 5 of 19

Permitted Uses (1) Restaurant, bar, lounge, nightclub, tavern or
other drinking place.

(2) Financial institutions, insurance and real
estate offices.

(3) Personal service establishments as follows:
Photographic studios; beauty and barber shops,
show repair shops and shoe-shin€ parlors; tax
preparation services; and miscellaneous
personal services.

(4) Business service establishments as follows:
Advertising; business and consumer credit
reporting and collections; mailing reproduction,
commercial art and phofography and
stenographic  services; personnel supply,
excluding labor and manpower pools and
similar temporary help services; computer
programming, data processing and other
computer services; and miscellaneous business
services.

(5) Dance studios and schools,

(6) Business and professional offices as
follows: Landscape architect; building
contractors and subcontractors (no storage of
vehicles, equipment or materials); doctors,
dentists and miscellaneous health offices and
clinics; legal services; and engineering,
architecture, accounting, research management
and related services.

(7) One (1) Mobile Food Vending Vehicle,
subject to the regulations contained in

Attachment 7.

Building Envelope (1) Front Setback — 0 feet minimum; 10 feet
maximum
(2) Side Setback — 0 feet minimum; no
maximum
(3) Rear Setback — 10 feet minimum; no
maximum :

Height Principal Building — 14 feet minimum; 35 feet
maximum

Signage In accordance with Land Development Code
Article VIII, Division 4

Parking Amount — 22 parking spaces

Building Design- In accordance with Land Development Code
Sec. 34-345(e)(7) -

Landscaping In accordance with Land Development Code

Sec. 34-345(e)(6)
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V. CONSISTENCY WITH JACKSONVILLE BEACH COMMUNITY REDEVELOPMENT

PLAN

The Development is consistent with the general purpose and intent of the Jacksonville Beach
Community Redevelopment Plan, and specifically contributes to the following objectives:

A
B. Promote standards of high quality in the new development and rehabilitation consistent

Encourage the development of a mix of activities in the core area;

with the desired image of Jacksonville Beach;

Increase the tax base in the Community Redevelopment Area to assist in financing
public actions to support redevelopment; ’

Encourage the re-creation of a compact mixed-use core area, oriented to recreation,
entertainment, specialty retail, tourism and housing;

Promote greater pedestrian circulation in the core area particularly along 1% Street and
the boardwalk; and

Maintain the existing street patterns with improvements as necessary to accommodate
new development.

V. COMPLIANCE WITH ORDINANCE MOBILE FOOD VENDING REGULATIONS OF

The Development will comply with mobile food vending regulations based off of the applicable
provisions of Ordinance No. 2014-8041 of the City of Jacksonville Beach, Attachment 7 contains
the provisions that will govern the mobile food vendor on the Property.

LIST OF ATTACHMENTS

Attachment 1 — Property

Attachment 2 — Vicinity Map

Attachment 3 — Aerial Photograph (Elevation & Site Plan Views)
Attachment 4 — Surfer Magazine history

Attachment 5 — Floor Plans

Attachment 6 — Illustrative Building Perspective and Elevation Drawings
Attachment 7 — Mobile Food Vending Regulations
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MRP 5HQ'1&§NG SURVEY oF

LOTS 7 AND B BLOCK 62. PABLD BEACH AS RECORDED IN PLAT BOOK 3,
PAGE?BETHE'NERENTMUCWOFBW&L COUNTY, FLORIDA.

THIS SURVEY WAS MADE FOR THE BENEFIT
WGREGSNG.

mnmﬁmgr.
FLORDA Lt S mmmmism :

" BOATWRIGHT LAND mms mr: m%g o
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VICINITY MAP
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Surfer Magazine History | SURFLINE.COM

Surfing Ato 2

ABCOEFGHIIRLMNOOPQRSTUY W XY X

Surfer Magazine

Sometimes referrad to as the “bble of the sport,” Seatfer magazine begsn
ffe as & modes: aczompaniment to John Severson's third ousf film, S
Fever. Titled The Sumfer, 10,000 copies of the 32-poge Fost Arvusal Surf
Phatn Bock were printed in 196D, The Blle megazine was packed with szill
phatos spd soeen-grabs from Severson's 16mm footage, deplcting surfers
and woves of sfl stripes In a frensy of sipke, arazy humar and death-
defying Bit-azve antics.

When the garage-borm publicadan proved an Immediste stcress, Scverzon
-- 5 painter, arl teacher and cinematographer -- was determened to try his
hand & serows publishing. He lsunched The Surfer Quarterdy (ot of tha
e garage) i 1961, but with mpldly bullding demand In an expending
niche, he toak the young magazine to six times & year in 1962 =s Swicer 8-
Manthiy. [n 1978, Surfer magazime went monthly and hes published 12
tmp=z  year (plus cafend=re) ever ssnce.

Burfar had competztion over the years, but Severson won pole pasition.
Athough Surfer hes been generady recognized as the sutharity in its feld,
Surfing magazire has sn equrvalent droulstlon, and The Swiar's Journad
has accuired a unique histonc authorty in its decade of pudlishing.

But & was arguably Surfer's suceess thot spavmed the lifestyle ard mdustry
now known worldwide az swrf culture. The magazine crested a medium for
advertising, which sBowed surf-reloted businesses to talk to a sp=cific
awdienoe. It alzo sllowed editors to give shape to the smorphous ard
exparding neraork of surfers,

While polyurethsne foam, Rhergless and other developments allowed the
manufacturing of Sghiweight and Inexpensive surfboards and Gidget
fanmed the fires af the sport's growing populardy, Surfer was a madium for
comamerce and lrdomﬁ:nn in 31: rew subadture. Severson had operesd o
forum where maney coudd be made and herces geated. The Swier Pall -- 2
papudarity contest to determine the best rrale and female surfess of the
year -- bagan In 1964 and became the sport’s mom prezigious swards
ceremony.

Severson's Surfer was aio the platform that launched the environmental
maverment In surfing. Assorted artides deatng with harbors, pallution and
access lssues in the mid- and Iat=-'60s led to 3 regudsr editorial seciion --
Our Mather Oce=m -- |n the '70s, which in tum xtoked the fires of the
founders of the Surfrider Foundation in the ‘803,

John Severson sokd Surfer t Far Better Living, Inc. -- 3 leizure industries
conglmerate - in 1972, wming the reigns oves to Steve Pezman, sa
espedslly srbculate former surfhoard shaper, As publisher and edior,
pezman awrsed the magazine throwugh the 70s daldrums and into the boom
umes of the '80s, when surf cultvre suddendy hecume hip agees the
country and around the worid.

Over the years, the Surfer Pubtishing Graup vertured bito other msgazine
publishing endeavors, some more successfud than othess. These inctuded

Powdsar, Sthe, Skatehoarcsr, Snowboarder and Besch Cenlture mo =,
az wdl az & number of boaks, induding The Boak of Waves (1583) and

Surfridess: In Search of the Perfact Wave (1992). Surfer also has besn
imvolved with cresting a nember of surfing-reiated shoves for televisian.

Lo tie latc ‘70z and "80z, Pezman gave over the editoria chores to s

suceezion of talentad ediors, nduding Kurt Ledterman, Mike Perry, Yor
Xempton, Paul Holmes, Matt Warshaw, Steve Hawk ard Evan Slater. Under
Pezman's publizhing termre, Surfer enjoyed severad transformations,
notzdly a corroversial grphacs reworking that asme with a new ort
director, David Carson, th the October 1951 Izsue. In the following zsue,
Pezman announced has retirement from Surfer, He and his wife, Debbee,
now publish The Surfer’s Jowny,

How past It frst half-century, Surer has endergone recent staff and
ownerzhip chamges tut till remasins, by most scrounts, the bible af the

zpart. — Drew Kamplon ?Cﬁ: l% /\\l‘ |
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ATTACHMENT 7

MOBILE FOOD VENDING REGULATIONS

Mobile food vending. One proprietary mobile food vendor shall be allowed within this RD zdning
district. The mobile food vendor shall conform to the following conditions:

(1)  Definitions.

a, Commissary means an approved facility that provides support services for specific re-
quired functions of a mobile food vendor. Any food establishment permitted or licensed
by a regulatory agency, such as a catering operation, restaurant, grocery store, or similar
establishment, or any other approved facility where food, containers, or supplies are kept,
handled, prepared, packaged, or stored can be considered for approval as a commissary.
A private residence may not be used as a commissary.

b. Mobile food vending vehicle means a vehicle-mounted public food service establishment
that is either self-propelled or otherwise movable from place to place. A mobile food
vending vehicle is further defined as having, as part of the vehicle, a three-compartment
sink for washing, rinsing and sanitizing equipment and utensils; a separate hand wash
sink; adequate refrigeration and storage capacity; full provision of power utilities includ-
ing electrical, LP-gas, or a portable power generation unit; a potable water holding tank;
and a means for liquid waste containment and disposal.

c. Mobile food vendor means any person or business selling food from a mobile food vend-
ing vehicle from which food items are sold to the general public.

(2)  Location, permit, and separation requirements.

a. The approved permit must be attached to the mobile food vending vehicle where it is
readily visible and shall include the name, mailing address, and valid phone number of
the mobile food vending vehicle owner and shall list the address and parcel identification
number where the permit is valid.

b. Routine inspections may be conducted by code enforcement inspectors, buﬂdmg code in-
spectors, fire inspectors, or police officers on the mobile food vending vehicle at any time
and at any frequency deemed appropriate by the City.

[ The mobile food vending vehicle must be located at least one-hundred (100) feet from
the main entrance to any eating establishment or similar food service business and one-
hundred (100) feet from any outdoor dining area. This separation requirement shall apply
only during the normal hours of operation of the eating establishment or similar food ser-

. vice business or outdoor dining area.
d. The mobile food vending vehicle is not allowed to be located within a required sight vis-
* ibility triangle at the intersection of a driveway, alleyway, or public street with another
public street as set forth in Chapter 34 of this Code of Ordinances; or within five (5) feet
of a public sidewalk, utility box or vault, handicapped ramp, building entrance, or exit or
emergency access/exit way; and must not locate within any area of the Property that im-
pedes, endangers, or interferes with pedestrian or vehicular traffic. The mobile food

Pagel of4
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vending vehicle must be located a minimum distance of fifteen (15) feet in all directions
away from a fire hydrant.

e The mobile food vending vehicle may not occupy or prevent access to any handJcap ac-
cessible parking space.

(3)  Signage and noise. One (1) free-standing sandwich board or A-frame type sign is permitted on
the Property. The total size of the sign may not exceed forty-two (42”) inches in height or thir-
ty-six (36”) inches in width., No audio amplification is permitted as part of the mobile food
vending operation.

(4)  Hours of operation.

a, Hours of operation are limited to the hours between 7:00 a.m. and 2:00 a.m.
b. The mobile food vending operator or his or her designee must be present at all times.
c. The mobile food vending vehicle and any associated outdoor seating must be removed

from its permitted location during impermissible hours of operation; and must not be
stored, parked, or left overnight on any public street or sidewalk.

(5) Waste management.

a, The mobile food vendor is responsible for the proper disposal of waste and trash associ-
ated with the permitted operation. City trash receptacles shall not be used for this pur-
pose. At a minimum, the vendor must remove all waste and trash from their approved lo-
cation at the end of each day or as needed to maintain the health and safety of the public.
The vendor must keep all areas within twenty-five (25) feet of the vehicle and any asso-
ciated seating areas clean of grease, trash, paper, cups or cans associated w1th the vend-
ing operation.

b. Liquid waste or grease shall be disposed of at an approved location (for example, an ap-
proved commissary) and shall not be placed in tree pits, storm drains, or onto any side-
walk, street, or any other public space. Under no circumstances shall. grease be released
or disposed of in the City's sanitary or storm sewer systems. If at any time evidence of
the improper disposal of liquid waste or grease is discovered, the responsible mobile
food vending business will be required to cease operation immediately, clean up the im-
properly disposed material to the satisfaction of the City, and shall not resume operation
until an alternate method of disposal has been approved by the Public Works Depart-
ment.

c. All equipment required for the operation must be contained within, attached to or within
three (3) feet of the mobile food vending vehicle; and all food preparation, storage, and
sales/distribution shall be in compliance with all applicable sanitary regulations.

(6)  Licenses and permits required. A City of Jacksonville Beach business tax receipt for the mo-
bile food vending business must be obtained; and all required State of Florida, Duval County,
and City of Jacksonville Beach permits, licenses, and business tax receipt must be clearly dis-
played on the mobile food vending unit. Prior to the issuance of a City of Jacksonville Beach
mobile food vending business tax receipt, the vendor shall provide evidence of having obtained
all applicable State of Florida and Duval County licenses and permits, and obtained approval

Page2 of 4



™

Ord. No. 2014-8058, Exhibit A, Page 18 of 19

from the City of Jacksonville Beach Public Works Department for the method for the disposal of
grease within an approved grease disposal facility if the approved grease disposal facility is
within the City of Jacksonvﬂle Beach, The mobile food vendmg business tax recelpt shall be re-
newed annually.

Application submittal requirements. The Application for mobile food vendor permit must in-
clude the following information:

a.

Name, address, telephone number, and email address of the applicant and the owner of

the vehicle if not the same as the applicant.

Description of the type of food and/or beverages to be sold.

Color photograph of the mobile food vending vehicle depicting the current condition of

the unit, :

Address of the proposed vending site, including the property address, property owner’s

name and telephone number, and the name of the principal business located on the prop-

erty where applicable.

Site plan for the proposed vending site, drawn to scale, depicting the following infor-

mation:

i. Total square footage of the property;

ii. Location and square footage of the existing principal and accessory use(s), where ap-
plicable:

iii. Proposed location for the mobile food vending vehicle; and

iv. Location of ingress/egress to the site.

Address of proposed location to store the mobile food vending vehicle when not in use.

Copies of all permits and business licenses required by the State of Florida and Duval

County.

Notarized commissary agreement confirming the mobile food vendor is operating in con-

junction with a licensed commissary in accordance with Florida Statutes, where applica-

ble. All commissaries must be pre-approved by the City prior to issuance of a mobile

food vendor permit.

Notarized affidavit signed by each property owner indicating that the vendor has permis-

sion to vend on his or her property. The affidavit must also indicate that the property

owner acknowledges the following requirements:

B The property owner shall comply with all ordinances regarding solid waste dis-

posal, and shall provide the vendor access to solid waste collection on the subject
property.

ii. The property owner shall require that the vendors meet all applicable federal,
state and local statutes, regulations, laws, ordinances, rules and codes; including
but not limited to permitting requirements regarding his or her specific business:

iii. The property owner shall acknowledge that she/he understands the regulations
governing mobile food vendors and shall be held responsible, along with the
vendor, for any code violations; and,

iv. The property owner shall ensure that the property is continuously maintained in a
neat, clean, and orderly manner.

Proof of business insurance, issued by an insurance company that is licensed to do busi-

ness in the State of Florida, and which protects the applicant from all claims for damages
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to property and bodily injury, including death, which may arise from operations under or
in connection with mobile food vendor. . '

(€)] Enforcement procedure.

a. Revocation. If at any time, the State of Florida or Duval County revokes or suspends the
issued mobile food vending permit, the City of Jacksonville Beach business tax receipt
for the mobile food vending business will be simultaneously revoked or suspended. If
mobile food vendor has his or her permit declared null and void or revoked for any of
the reasons set forth in this section, the mobile food vendor shall not be allowed to reap-
ply for a mobile food vending permit for a period of ninety (90) days afier the effective
date of such action. i

b. Other violations. If at any time evidence is provided that the mobile food vending busi-
ness is being operated in a way that does not comply with these regulations, a notice of
violation shall be issued to the Property owner and mobile food vendor and the violation
shall be referred to the Special Magistrate for a hearing and disposition in accordance
with the provisions of Article VI Code Enforcement of Chapter 2 Administration of this
Code of Ordinances.
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FINAL BUILDING DATA (PLAN 3)

SURFER THE BAR SPACE INTERIOR (SF) EXTERIOR CUSTOMER AREA
15T FLOOR (BAR) 3121 278 1744

2ND FLOOR (BAR) 669 1,155 LA

TOTAL (NEN SURFER THE BAR) 4,596 2023 Calel
TOTAL (INTERIOR/EXTERIORJ {_e429 s@FTh —
OFFICE SPACE R

15T FLOOR (OFFICE/RETAIL) UP TO I500 )

2ND FLOOR (OFFICE/RETAIL) UP_TQ |500 o

TOTAL (OFFICE/RETAIL SPACE}| UP TO 3000 (2]

TOTAL 15T & 2ND FLOORS 9307 sqft.

NEW BUILDING DATA (PLAN 2)

SURFER THE BAR SPACE INTERIOR (5F) EXTERIOR CUSTOMER AREA
IST FLOOR (BAR) 3121 196 2)64
2ND FLOOR (BAR) 669 1755 1412
TOTAL (NEN SURFER THE BAR) 4396 255 3576
TOTAL (INTERIOR/EXTERIOR) 6947 SQFT.
OFFICE SPACE
IST FLOOR (OFFICE/RETAIL) UP TO 1500 =}
2ND FLOOR (OFFICE/RETAIL) UP TO 1500 <]
TOTAL (OFFICE/RETAIL SPACE)| UP TO 3000 o
TOTAL IST & 2ND FLOORS 4947 sqft.
OLD BUILDING DATA
SURFER THE BAR SPACE INTERIOR (SF) EXTERIOR
15T FLOOR (BAR) 3605 a8
2ND FLOOR (BAR) 669 26497
TOTAL (OLD SURFER THE BAR) 4274 3615
TOTAL (INTERIOR/EXTERIOR) 1689 SQFT.
OFFICE SPACE
1ST FLOOR (OFFICE/RETAIL) UP TO 1500 =]
2ND FLOOR (OFFICE/RETAIL) UP T 1500 Q
TOTAL (OFFICE/RETAIL SPACE) | UP TO 3000 o
TOTAL IST & 2ND FLOORS 10689 sgft.
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FINAL BUILDING DATA (PLAN 3)

SURFER THE BAR SPACE INTERIOR (SF) EXTERIOR CUSTOMER AREA
IST FLOOR (BAR) 3127 278 1,749
2ND FLOOR (BAR) 669 1,755 1412
TOTAL (NEWN SURFER THE BAR) 43496 2033 [
TOTAL (INTERIOR/EXTERIOR) {_p424 sGFTH
EFICE 5P e At
IST FLOOR (OFFICE/RETAIL) UP TO 1500 (=]
2ND FLOOR (OFFICE/RETAIL) UP_TO 1500 (=]
TOTAL (OFFICE/RETAIL SPACE)| UP TO 3,000 =]
TOTAL IST & 2ND FLOORS 4301 sqft.

NEW BUILDING DATA (PLAN 2)

OFFICE /

RETAIL

P TO
| 200 SQ. FT.

SURFER THE BAR SPACE INTERIOR (SF) EXTERIOR CUSTOMER AREA
I1ST FLOOR (BAR) 3127 796 264
2ND FLOOR (BAR) 6649 1,755 1412
TOTAL (NEN SURFER THE BAR) 42496 2551 3576
TOTAL (INTERIOR/EXTERIOR) 69477 SQFT.
OFFICE SPACE
IST FLOOR (OFFICE/RETAIL) UP TO 1500 [*}
2ND FLOCR (OFFICE/RETAIL) UP_TO 1500 o
TOTAL (OFFICE/RETAIL SPACE)| UP TO 3,000 o
TOTAL 1ST & 2ND FLOORS 94947 sqft.
OLD BUILDING DATA
SURFER THE BAR SPACE INTERIOR (5F) EXTERIOR
IST FLOOR (BAR) 3605 4q18
2ND FLOOR (BARJ 669 2697
TOTAL (OLD SURFER THE BAR) 4274 3615
TOTAL _(INTERIOR/EXTERIOR) 1,889 SQFT.
OFFICE SPACE
15T FLLOOR (OFFICE/RETAIL) UP TO I500 =}
2ND FLOOR (OFFICE/RETAIL) UP 10 1500 o
TOTAL (OFFICE/RETAIL SPACE) | UP TO 3000 [=]
TOTAL IST & 2ND FLOORS 10,684 sgft.
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